
2023 ADVERTISING
Feb – Apr 2023



Facebook & Instagram
Reporting on ads running from February 6 to April 30, 2023



Facebook/Instagram Ads: Overview 

• Run Dates: February 6 to April 30, 2023
• Geographic: 30-miles of Cedar Rapids, Iowa
• Age: 18-65+ | All genders
• Campaign Goal: Landing Page Views
• Spend: $1,464.03
• Landing Page Views: 668
• Link Clicks: 1,285
• Reach: 33,311
• Impressions: 129,306



Facebook/Instagram Ads: February

• Dates Live: Feb. 6-26, 2023
• Spend: $499.75
• Landing Page Views: 378
• Cost LPV: $1.32
• Reach: 33.3k
• Impressions: 129.3k



Facebook/Instagram Ads: March and April

Dates Live: Mar. 3 – Apr. 30, 2023
Spend: $964.28
Landing Page Views: 290
Cost LPV: $3.33
Reach: 23.2k
Impressions: 81.7k



Facebook/Instagram Ads: Observations

● Video is outperforming images on these platforms. 
● The top performing ad for the campaign so far was the 

February Baby Video.
● Overall, video content had a better Cost per Landing 

Page View than the image content.
● We recommend expanding Geolocation to 40-50 miles 

outside of Cedar Rapids or adding additional markets.



Google & YouTube
Reporting on ads running from February 1 to April 30, 2023



Google & YouTube Ads: Overview 

• Run Dates: February 1 to April 30, 2023
• Geographic: 30-miles of Cedar Rapids, Iowa
• Age: 18-65+ | All genders
• Ad Types: Search, Display, and Video



Google & YouTube Ads: Campaigns Overview



Google Search Ads Performance



Google Display Ads Performance



YouTube Video Ads Performance



Google & YouTube Ads: Observations

● All campaigns are being limited by budget daily. 
● Impressions have increased 64% in the last month. 
● Clicks in all campaigns have increased in the last month.
● Search

● We reduced the average cost per click in the search campaign by 37% since 
launch. 

● The click through rate of 13.2% in the search campaign is well above the 
benchmark rate of 2-3%.

● Search impression share in the search campaign is below 10%, we will work to 
increase this share over the coming months. 

● Display
● We have reduced the average cost per click in the display campaign by 27% 

since re-launch.
● Video

● The view rate of 70% in the video campaign is well above the goal of 20%.
● The average cost per view of $.01 is excellent and very cheap.



Recommendations

● Creative needs to change more frequently. At least once per 
month, but ideally every two weeks. 

● The current misperceptions continue to exist for RMHC-EIWI. As 
recommended in the marketing plan, we need to create & 
share a brand video that explains the need while thanking 
partners. 

● Setup reports in Google Analytics to track conversions for 
these specific campaigns.

● Google Grants provides an opportunity for free dollars to 
supplement the ads running on Google & YouTube.



THANK YOU!
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